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Design and program of a questionnaire about the consumption of apparel and
textile commodities
~gathering information by the use of the internet-

Kaori Murakami, Natsuko Yongzu %, Akiko WaTanaBE#* and Tetsuya Danno

A questionnaire about the consumption of apparel and textile commodities, which
was carried out by means of the internet, was studied from the viewpoint of its desig-
ning and programming. The questionnaire focused on the image of consumers towards
mail-order purchasing of apparel commodities by current catalogue system, and on the
accuracy of the transferring of information about apparel commodities, including the
degree of understanding of consumers about the information.

The questionnaire was designed to start first of all with asking the fundamental
attributes of the respondents(e.g. sex, age), then to ask about the use of mail-order
purchasing. The reproducibility of visual feeling of fabric material in the photo image
on the WWW and transfer rate of the image were particularly considered in the
programming of the questionnaire. Use of the Photo-CD made from negative film was
recommended to reproduce the feeling of material.

Answers have been got from almost all the local areas of Japan, which shows the
validity of this type of inquiry using the internet. Ca.80% of respondents use the mail-
order purchasing system, although they have still some dissatisfaction with the purcha-
sed commodity.Knowledge and degree of understanding about the apparel material was
very poor, although some materials, which are familiar as the name of commodities, a
re relatively well understood.

Presentation of the photo image remained an issue to be improved upon, from the

view point of the reproducibility of the feeling of materials and also the transfer rate
on the WWW.





